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KNOW THE CANDIDATES: 

CANDIDATE NIGHTS & VOTER GUIDES 



CD OHIO 18 SUCCESS EXAMPLE 

ò RESULT: Incumbent Lost Unexpectantly 

 

ò Candidate Nights ð Incumbent was no-show 

é Six Candidate Nights throughout Congressional district 

é Much praise from attendees and local media 

é Based on website access records - web-traffic from the Republican 
Party, Democratic Party, Campaign Consultants, National Lobbying 
Organizations, and National Corporations.  
 

ò Voter Guides 

é 65,000 Sunday Newspaper Inserts just prior to Election - Inexpensive 

é Incumbent Voter Guide column stated: òRefused to answeró 

 

ò Neighborhood / Precinct Organizing 

é Door-to-Door limited, since mostly rural 

é Much Volunteer Phone-banking from outside of district 

 



2010 POST ELECTION SURVEY RESULTS 



CANDIDATE 

NIGHTS 



OVERVIEW 

òVoters become informed 

 

òQuestions - random and broad-ranging  

 

òVideotape - post on website 

 

ò Timing ð before mail-in/absentee ballots 

 

òCollaborate with other non-partisan organizations 



CANDIDATE NIGHT FORMAT 

ò Length 
é 3-4 hours with 15 min break 

 

ò As Audience Arrives 
éGet òName Cardó if want to ask questions 

éGet òStraw Poll ò pamphlet  

 

ò Actual Program 
é Pledge & Prayer 

é Introductions - Organizer, Moderator, & Candidate BIOs 

é Background, Ground-Rules, & Candidates Speak 

é Audience Questions to Candidates ð draw òName Cardsó 

é Closing Statements & Wrap-up 

 



AUDIENCE QUESTIONS 

ò Use a time keeper 

é  Use signs: ò1 Minute Leftó and òTime Is Upó   

 

ò Randomly select questioner òName Cardsó 

é Only questions, no statements. 

 

ò 30 seconds to ask question.  Must choose: 

é One question of one candidate, who has 3 minutes to answer & optional follow-up 

question, for which the candidate has 1 minute to respond  

OR  

é Ask a single question of more than one candidate, all of whom have 1 minute each to 

respond & no follow-up questions 

 

ò òYesó or òNoó questions must be answered with a òYesó or òNoó response 

é Allow 3 minute follow-up to explain   

 



PLANNING ETC. ð DETAILS ON WEBSITE 



VOTER GUIDES 



NON-PARTISAN VOTER GUIDE OVERVIEW   

· Inform voters of Candidatesõ positions 
· Can use content from Candidate Nights 

 

· Every candidate receives a questionnaire 
· Federal, state, & local elections 

· Simple questionnaire focused on Constitutional Principles 

 

· Questionnaire Responses will be: 
· Printed on a Voter Guide   

· Posted on the internet 

· Distributed to voters: 
· Newspaper inserts just prior to election 

· Door-to-Door through Neighborhood / Precinct Canvassing 

· At polls on Election Day 

 

· Non-Partisan Voter Guides 
ï Provide candidate responses with no additional commentary to the voter.  
ï In other words, the voter decides who the best candidate is based on their values. 

 

 



ABIGAIL ADAMS PROJECT 

òLaunched  in the fall of  2009.   

 

òAlready, 23 states have joined and other states 

are coming on board. 

 



SAMPLE VOTER GUIDE 

Note: As of April, 2011, Social and Faith-based questions will no longer be asked. 



SAMPLE INTERNET SITE POSTING 



PERSPECTIVE 

ò Will use voting records to qualify the candidates answers 
and make notations of discrepancies on the voter guide.   
ò The ò*ó next to the candidates answer indicates he/she voted differently than 

how they answered our survey.  

 

ò If candidates refuse to return the survey, will mark on the 
voter guide òrefused to answeró 
ò It is in their best interest to participate! 

 

ò Provides candidate issue perspective, despite media hype 
and political tactics 

 

ò Even voters who have not òfollowed politicsó will have the 
appropriate information prior to voting 



VOLUNTEER NEEDS 

ò Volunteer Positions 
é State Coordinator - Conduct research on all State-wide 

candidates. Upload this information to website 

é County Coordinator - Conduct research on all county specific 
candidates. Upload this information to website 

é Team Leaders - Create and distribute voter guides. Download 
information from website. 

 

ò www.abigailadamsproject.org 
é Click on the your stateôs link on the home page. 

ðOhio State Coordinator: Marsha Frost 
Email:abigailadams@zoominternet.net 

é Join the website and decide where you would like to serve 
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VOTER GUIDE DETAILS ð SEE AAP WEBSITE 



Questions? 



CANDIDATE 

NIGHT PLANNING 



COLLABORATE! 

òResource Intensive  

é Collaborate with like-minded organizations 

 

òNeed 501(c)3 or 501(c)4 non-profit status 

é Needed for non-partisan event 

é Beneficial in accessing local venues  



INVITE CANDIDATES 

ò Who are legitimate candidates? 

é Registered with Federal Election Commission 

é Call the Board of Elections in most populous county 

 

ò Must invite all viable candidates   

 

ò Invitation 

é Use registered mail. 

é Request written response  

é Only certified candidates will be allowed to participate   

é If not have a verifiable, valid reason for not attending  

ð A seat will be reserved for them at the event 

ð Prominently displayed name plate will be in front of the seat 

ð All captured on video - accessible from the website  

http://www.fec.gov/about.shtml


PLANNING  

ò Scope & Dates 

é Which elected offices?   

é How many & dates?   

  

ò Organization ðone individual per role 

é Candidate communications 

é Press releases 

é Moderator   

é Security   

é Videotaping   

é Web site design   

  

ò Venue  

é Centralized & sufficient seating   

é Sound system capabilities and sufficient microphones   

é Rental contract 

é Liability insurance  

  

 



PLANNING   

ò Publicity  

é Press releases to print media, local radio talk-shows,  and post flyers, etc. 

é Initially media will be slow to publicize events  

é Properly vet prior to release 

  

ò Funding  

é Donations - prior to & at event   

 

ò Security  

é Hire local police 

 

ò Website  Content 

é Videos in their entirety - copyright & restrict use   

é Straw-poll results, Voter Guides, media coverage, press releases, etc.  

é www.Ohio18.com example 

  

 


